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Products do...
Brands are...
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Develop creativeddynamiesotidion

By defining both product and brand

we emerge with brand values developed
with both positioning and key messages
in place.

If time and budget allow then research
and test.

View products with logic and brands with
emotional values.




Holiday Extras

What it was... What it became...

holidayextvas

couk

A THE COMPANY

i Online Airport car parking and hotels
booker

A THE BRAND

i Developed overall brand architecture
for group
i Created new positioning 8 made the
brand a travellers brand
A THE COMMUNICATIONS

I Developed customer segments +
characters

I Introduced product icons

I Introduced new protocols and brand
manual to improve online and offline
performance




Kynetix

What it was...
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A THE COMPANY

A long standing successful
software development company

A THE BRAND

Developed to logo with anew
powerful positioning

A THE COMMUNICATIONS

Directed communications form a
customer perspective

What it became...

Kynetix

CONSULTING

ultimate technology > impressive results




Alrparks

What it was... What it hecame

Airparks....

proud to park your car

A  THE COMPANY
i Airport car parking company
A  THE BRAND

i Developed brand into a service
proposition moving away form a
lowest price claim

I Created new positioning aimed to
build staff performance

A THE COMMUNICATIONS
I Developed new logo
I Internal communications
I Create new advertising campaign
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http://www.airparks.co.uk/

