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Growing sales & saving money                  
Targeting customers                                   

Making technology work  



Overview 

Tim Arnold works as a   Portfolio Marketing Director 

 

ï Operating to the fullest meaning of the function yet 
on a part-time basis 

ï Managing internal teams, external agencies & 
suppliers 

ï Providing strategy development through to planning 
and implementation 

ïWith the added input of Creative Development with 
special emphasis on Branding & Positioning 

ï Special knowledge of new technology & new 
channels 

ï In effect a marketing outsource 

 

» Pragmatic Planning 

» Powerful Communications 

» Supportive Management 



2010 Clients 

ω Crantock Bakery 
ω Consumer brand development 
ω New product development 
ω Key account support 

ω JCA Building services 
ω Brand development + re-launch 
ω Web + campaign development 
ω B2B sales planning 

ω Swindon silicon systems 
ω Brand development + re-launch 
ω Web + campaign development 
ω B2B sales planning 

ω Neowave Telecoms 
ω Re-vamp + extend branding 
ω Create new channels sales plan 
ω Develop web sites and online marketing 

ω Blacker Wools 
ω Brand Positioning 
ω eCommerce development 
ω Marketing  Strategy + Planning 

ω FHS Trade Mark Lawyers 
ω B2B Sales Planning 
ω New brand creative positioning 

ω AXSEND 
ω Branded new product 

 



JCA Building Services 

Å Growing building services  group 

Å Developed  three distinct separate divisions each with clear 
rationale and proposition with overall branding 

Å Developed B2B sales  - online and offline strategy 

ÅNew clearer proposition 

ÅImproved sales + 
conversions 

Communications 

Brochures   + Tenders 

Web Site 
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SWINDON                            
Silicon Systems 

Å Technical Marketing for ASIC designer + developer 

Å Re-developed the brand  

Å Introduced B2BSales Planning 

ÅNew clearer sales proposition 

ÅImproved sales + conversions 
and reduced costs 

Communications 

Brochures    
+ Trade Shows 
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